Trip.com Group

Explore the World .
Embark on a Journey ¢
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TO PURSUE
THE PERFECT TRIP
FOR A BETTER WORLD

Travel is a transformative experience that has the power to change lives. It opens our minds,
broadens our horizons, and connects us with people from different cultures and backgrounds.

We're passionate about travel, and we're committed to making it accessible and enjoyable for
everyone. Since our founding in 1999, we've believed that travel should be a seamless and

delightful experience.

This is why we are constantly innovating and building products, solutions, partnerships, and

leveraging technology to provide the perfect trip for everyone.

At Trip.com Group, we're committed to promoting sustainable and responsible travel practices,
and we're dedicated to working closely with our customers and partners to remove barriers
and establish connections at every opportunity. We believe that it's our responsibility to serve
the needs of our travellers, support the communities that rely on us, and foster greater
connection and understanding among individuals from diverse backgrounds.

Embark on a journey of discovery and adventure with us!




Discover Our Group's Evolution:
Key Milestones in Our Journey

Since our journey began in 1999, Trip.com Group has embarked on an incredible journey of growth and success. Through strategic partnerships and technological

advancements, we have redefined the way people travel. Our commitment to customer satisfaction and continuous innovation has propelled us to new heights,

culminating in a successful IPO and strategic acquisitions. With an unwavering focus on delivering personalized and seamless experiences, Trip.com Group is shaping the

future of travel.
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Ctrip founded, combining
digital and traditional travel

services

R 1999

R 2003 R 2015 R 2016

¥ Nasdaq

Ctrip listed on the
NASDAQ

Conducted a share swap with Baidu to
gain a majority stake in Qunar,
prominent OTA in China

Trip.com

Acquired Trip.com, transforming it
into a global OTA platform
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Trip.com Group
listed on HKEX
(9961.HK)

R 2017 2 2019 2 2021 @ 2023 & Beyond

e,

>z Skyscanner

Acquired Skyscanner, leading

travel marketplace

Trip.com Group’

updated to TCOM

Rolls out the ESG strategy and

Company name changed to the three innovative initiatives
Trip.com Group Limited, ticker
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Accommodation
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Efficiently manage your business anytime,zil ywh 4‘

ion hotels worldwide. The

Trip.com Group's accommaodation service provides professional hotel booking for travelers in over 200 countries and regions, covering 1.5 mill
service supports partners in 20 languages and has introduced innovative products globally, such as Trip.Best, Hotel+X, and more.

We empower our hospitality partners to reach a global traveller customer base, with creative and effective solutions to maximise your exposure and revenue.

1.5+ million 90,000+ 247 20+

Partner with 1.5+ million With a network of 24/7 hotel support Support available in 20+
properties in 200+ 90,000+ ecosystem languages
countries and regions partners
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Give your custmers trust ir
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Our flight business provides conr
travellers. Our services include dynamic pri

airlines, nearly 3,400 airports, and across more than 22

L

VS e | Flight+ X: Provides pricing, Connect Up to 6 integrated %rev p 0 T
‘ Flight Al: Provides Al-based

service ticket booking, routes, and risk control international flight tickets
change, and cancellation | services for partners and travel itineraries
services

flight service solutions
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Partner with us to deliver time-saving, worry-ﬂe,%, effortless travel experienc
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Trip.com Group offers a wide range of travel products, including vacation packages, custom trips, cruise trips, attractions & insurance, visas,and tour gu
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services. Through our network of 90,000 partners across 100 countries and regions, Trip.com Group provides comprehensive travel : ices to customers. Currer tly G
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'\'K Vacation Packages D/ Custom Trips AL Attractions & Tours
Available in 2,000+ cities worldwide Available in more than 4,000 cities More than 30,000 attractions worldwide
1.4M+ products worldwide 10,000+ custom trip planners More than 560,000 tickets and attraction products
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@ Visas mF Chartered Car Tours a‘ Car Services Q Car Rentals
Available in more than 140 countries Available in 2,000+ destinations worldwide Available in more than 130 countries and regions Available in 13,000+ cities worldwide
and regions More than 50,000 local guides More than 2,000 airports and train stations More than 130,000 branches
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solutions are easy to use for both you ¢ Ur customers, s g ervice that

Our car rental platform puts yo

makes us a leading global one-stop travel service.
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13,000+ 10M+

countries and cities rental days in 2023
regions

customers

Trip.com Group



Our cruise business pr ervice in tr N juages acrc ole] : ‘Singapore, Hong Kong, and t
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full spectrum of cruise _és,"crufse—only'ra“tes, cruise packages with round-trip flights

other related produc
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100+ 6,000+
50+ cruise lines. 100+ global partners. 6,000+ cruise products. 73 countries and | 200+ports. 2
regions. o cias
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Trains, Coac

advanced travel technology, multiple travel brands, and smart marketing solutions empower train operators to sell tickets more easily and efficiently. At the same time, we

improve the journey booking experience for passengers with our outstanding service features and customer service.
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Train 34.300 (z7) Coach 60.800 A Cruise 000
=< Tickets =) Tickets 2 S8 Tickets 2’
Covers 36 countries/ Covers 59 countries Covers 30 countries/regions
regions 34,300 sites /regions 60,800 sites 2,000 routes in 200 cities
worldwide. worldwide. worldwide
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Trip.com Group empower our customers and partners b ‘ ombining cut i

corporate clients and are ready to reach new levels of su

For neafly 20 yeafs we have been delivering exceptional k£ S e
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15,000

large-scale corporate
clients.

small to medium-sized enterprise
clients.
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ecosystem partners.

_business travel solutions co-
created with partners.
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payment services, enabling enterprises to expand globally, ac rat usmesa growth, and enhance
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exceptional service and solutions to our clients.
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Consumer Finance Industrial Finance Overseas Insurance ‘Payments And Risk Control
Builds a "travel installment interest-free Offers financial solutions, equipment Provides travel insurance, cancellation Offers safe, stable, and fast one-stop
ecosystem" and provides loan services. leasing, and operational loans. insurance, car rental insurance, and payment service.
other global insurance products.
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